
 
2011 Webster University Summer: The Culture of Consumption 

ANSO 2000  Issues in Contemporary Society: THE CULTURE OF CONSUMPTION 
SCIN 1010  Topics in Physical Science: THE CULTURE OF CONSUMPTION 

 

About the instructor: Tara DePorte 

Born and raised in the Washington, DC area, Tara has lived in Brooklyn for many years and considers New 
York City as her “base” for exploration. She has also lived in Brazil, France, and the Netherlands, and 
traveled throughout the world. No matter where she is, Tara strives to contribute to her community, 
believing whole-heartedly in “keeping one foot in the local and one foot in the global”. Through both 
her environmental and social teaching and her artistic work, Tara balances local actions with broader-
reaching work. 
 
With a BA in Human Impacts on Ecosystems from the University of Virginia and a MA in Climate and 
Society from Columbia University, Tara’s formal education has focused on issues of sustainable 
development, society, and the environment. Professionally, her international experience includes work 
throughout Latin America, the Caribbean and Europe, working with colleagues throughout the world on 
creative community development, environmental education, social justice, policy and networking. 
 
Tara founded the Human Impacts Institute in 2010, seeing a need for creative approaches to 
sustainability and global coalition building. The NYC Climate Coalition grew out of her experience of the 
climate and environment communities in NYC and their lack of comprehensive dialogue and 
collaboration. Before starting the Human Impacts institute, Tara worked for 9 years as Program Director 
for a NYC non-profit, the Lower East Side Ecology Center, developing opportunities for inner-city youth 
to learn about, and develop responsibility for, their local environment. She has also been a global 
representative of Al Gore's The Climate Project since 2006, presenting to thousands of people about the 
impacts and solutions of climate change.  Throughout her work, Tara has worked alongside countless 
local environmental and youth organizations, as well as local city government offices, in addition to her 
international work. 
 
Tara’s international accomplishments include the development and coordination of capacity building 
trainings for international women participating in United Nations-sanctioned environmental conferences, 
representing women’s environmental leadership at the United Nations and working with lead officials on 
gender and environmental international policy development. Often Tara serves the role of “facilitator”, 
where she helps with creating and maintaining dialogues between different groups, such as scientists 
and politicians, or the general public. Tara is also a visiting professor and guest lecturer of 
Environmental Studies, Policy, Sustainable Development and Visual Arts at numerous universities, 
including Columbia University (NYC), The New School (NYC) and Webster University, Leiden (Leiden, 
Netherlands). 
 



Human Impacts Institute: HumanImpactsInstitute.org 
NYC Climate Coalition:  www.nycclimate.org 
Tara DePorte’s Personal Website: TaraDePorte.com 

  
 

Guest Speakers (Invited) 

  
1. (Outreach) Mette te Velde, Founder and Director, Strawberry Earth 

http://www.strawberryearth.com/ 
2. (Design for Sustainability) Prof.PhD.M.Sc Han Brezet, Delft University of Technology 

http://io.tudelft.nl/index.php?id=24381&L=1  
3. (Ethics and Consumption) Colin Beavan “No Impact Man” 

   http://noimpactman.typepad.com/blog/about-colin-beavan.html  
4. (Alternative Consumption) Representative: Joe’s Garage, Amsterdam http://www.joesgarage.nl/ 
5. (CSR and Consumption) Michiel Doorn, Advisor with ARCADIS 

http://www.linkedin.com/pub/michiel-doorn/5/391/139  
6. (Advertising and Consumption) Adeeb Mohiuddin is Strategist at Lapine Group in NYC 
http://www.lapinegroup.com/who-we-are.html   

  
 

Course Content 

This course will explore the patterns and cultures associated with modern-day consumption trends.  
Exploring themes of food consumption, purchasing, services provision and waste, participants will identify 
the cultural drivers influencing consumer choices.  They will look at their own consumption and waste 
patterns, survey consumption in other cultures, and ultimately understand the impacts consumer choice has 
on the environment, communities, and personal well-being.  Overall, the course will facilitates students’ 
exploration of issues of sustainability and environmental health through the lens of consumption. 

  
 

Incoming Competency 

  

Students should have demonstrated research and field work skills, with a willingness for exploring issues 
of culture through experimentation. 

  
 

Learning Outcomes 

  
1. Identify trends in consumption across cultures and time. 
2. Have an appreciation of the impacts (social, environmental, economic) of consumption patterns, 

production, and waste. 
3. Explain cultural similarities and differences in consuming and selecting goods. 



4. Apply cultural theory to fieldwork and personal experiments. 
  

This Course has a General Education Coding and must therefore meet the following criteria: 

VALUES  (ANSO 2000) 
1. Student learns a wide range of normative standards for ethical choices 
2. Student is able to articulate and critique the attitudes and beliefs that underlie ethical choices 

  
SCIENTIFIC UNDERSTANDING (SCIN 1010) 

1. Student learns how theories are formed, tested and validated 
2. Student learns To discriminate between conclusions developed from the application of scientific 

and of nonscientific reasoning 
3. Student learns how to differentiate between observation and inferences, and between accidental 

discovery and the scientific method. 
  

General Skills - where applicable all Webster courses will address: 
·          Writing skills. 
·          Presentation skills. 
·          Team working skills. 
·          Multicultural skills. 

  

Materials (Textbook) 

What's Mine is Yours: The Rise of Collaborative Consumption 
No Impact Man 

  

Required Material 

An article list (with online, downloadable links) will be provided the first day of class. 

  
 

Recommended Reading Material 

Omnivore's Dilemma by Michael Pollan 
 
The Politics of Happiness: What Government Can Learn from the New Research on Well-Being by Derek 
Bok  
 
The Mcdonaldization of Society 6  by George Ritzer 

  



ASSESSMENT:  the Instructor will evaluate students’ work as follows: 
  

Description: Percentage: 

  Active Participation 40 

  Presentations 10 

  Homework / Fieldwork 40 

  Final Project 10 

  
 

Date: May 16 2011 Time: 14:00 – 17:00 

Lesson 1 What Is Consumption: From Ancient to Modern 
In class activities: 

1. Course Overview: expectations and understandings 
2. Select teams and countries for final project 
3. Break into working groups to develop: 

a. Theory of consumption to investigate over 6 weeks 
b. 5 questions about the “culture of consumption” 

that you have 
c. 5 assumptions about the “culture of consumption” 

that you have 
4. Class interviews: My Culture of Consumption 
5. Share select case studies 

  

Prepare 
for this 
session 

1. Read the Introduction to “The Politics of Happiness” by Derek 
Bok http://press.princeton.edu/chapters/i9107.pdf  
2. Bring an example case study of consumption trends in 3 
different cultures (from any time period). 

  

  
 

Date: May 18 2011 Time: 14:00 – 17:00 

Lesson 
2 

Types of Consumption: Food, Products, Services 
In class activities: 

1. Discussion of reading (20 min) 
a. What do you “need” to be normal? 
b. What do you “want” to distinguish yourself from 

others? 
c. What factors determine your status in society? And 

others? 
d. What is sufficient consumption to you? 
e. What are our justifications for consumption? 
f. What is modernity? 

2. What is consumption and how (and what) do I consume? (30 

  



min) 
a. I am _____ and I am from_________ 
b. The main things I consume in a day 

are___________________________ 
c. The main things I consume in a week 

are___________________________ 
d. In order to be MODERN, I need.... 
e. In order to be HAPPY, I need..... 
f. The things I NEED to consume in my life are …... 
g. The things I WANT to consume in my life are ….. 
h. The items that I most desire in my life 

are......because …... 
i. My preferred methods of consumption are..... 

because...... 
j. The “social signals” that influence my consumption 

the most are ….....(take them from the reading and 
put them in order) 

3. Methods of Consumption Experiment: 
You will each have 50 Euros to “spend” in the stores and then in the 
auction.  We will start with a swap meet, where you will put up 3 of 
your goods for a swap where you will present your products and 
people will “claim” them.  Any items where more than one person 
want them will be put in the center and will be revisited at the 
end.  We will then move to the auction, where you will have to set 
a minimum bid for three of your items.  We will proceed through 
these items with bidding and auctioning.  Not all items need to sell.  
Then ½ of the class will become “buyers” and ½ of the class will 
become “sellers”.  With the remaining goods that you have, the 
sellers will set prices and have the option to run their stores as they 
see fit per buyers visit.  You can have set prices, bargaining options, 
or bartering in your store.  At the end of the experiment, you keep 
the goods you have and every 60 Euros you have will be 1 extra 
credit point.  Everyone must keep track of their own budget, 
purchases and sales throughout the process and include it in their 
blog entry. 

a. Swap Meet (30 min) 
b. Auction (30 min) 
c. “Store” scenario (30 min) 

4. Blog reflections on consumption processes (30 min): 
a. Your personal answers to today's questions 
b. Describe experiment 
c. Comparison of methodologies of consumption 
d. Ideas for how you could document these types of 

“exchanges”  
e. Explanation of group dynamic and outcomes of 

processes 
f. Personal reflection on the processes 



Prepare 
for this 
session 

1. Read Symbolic Meanings of High and Low Impact 
Consumption in Different Cultures by Guliz Ger, 
Hal Wilhite, Bente Halkier, Jeppe Laessoe, Mirjam 
Godskesen, Inge Ropke (edited by Elizabeth Shove): 
http://www.lancs.ac.uk/fass/projects/esf/symbolicmeaning.
htm  

2. Read No Impact Man: Chapters 1,2 
3. Bring 10 used goods or service offerings (clothes, food, 

products, barter services, or other) for consumption 
experiments 

  

  
 

Date: May 23 2011 Time: 14:00 – 
17:00 

Lesson 
3 

Resource Availability, Policy, and Consumption: Examining Case 
studies 
In class activities: 

1. Intro to resource availability and policy on consumption 
2. Sharing and rating of policies: what is our criteria? 
3. Good interviewing techniques and questions 
4. Developing an interview on consumption for Wednesday: 

The class will divide into groups of 3-4 students each.  Each 
group will select some of the initial course theories, 
assumptions, or questions to explore in a series of interviews 
and surveys (on blog).   
 
Your group will develop both a 10 question survey and a 
series of interview questions that you will use for next class 
fieldwork. You decide upon your own methodologies for 
getting responses.  
Required: MINIMUM 30 survey answers and 10 interviews 

5. Workshop interviews and survey questions 

  

Prepare 
for this 
session 

1. Read: Themes from the Sociology of Consumption by Don 
Slater 
http://www.lancs.ac.uk/fass/projects/esf/themes.htm  

2. Read: What’s Mine Is Yours Introduction, Chapters 1, 2, & 3 
3. Bring 3 articles on trade policy, natural resource availability, 

labor laws, or other key policy topics relating to consumption 
to share with the class. 

  

  
 

Date: May 25 2011 Time: 14:00 – 17:00 

Lesson 
4 

Technology, Globalization and Consumption:  
1. View: DId You Know? 

  



http://www.youtube.com/watch?v=cL9Wu2kWwSY 
2. Discussion of Technology, Globalization and Consumption 

(10 min) 
3. Camera and video techniques overview (5 min) 
4. Leiden Public interviews: Our Culture of Consumption (2.5 

hours) 
5. Overview of Personal Use Survey 
6. Overview of No Impact Week Experiment 

Prepare 
for this 
session 

1. Read Production, Consumption, Prosumption: The 
Nature of Capitalism in the Age of the Digital 
“Prosumer” by George Ritzer and Nathan Jurgenson: 
http://www.georgeritzer.com/docs/Production%20Consumpti
on%20Prosumption.pdf  

2. Read: What’s Mine Is Yours Chapters 4 &5 

  

  

Date: May 30 2011 Time: 14:00 – 17:00 

Lesson 
5 

 Impacts of Consumption: Economic, Political, Social, 
Environmental 
In Class Activities: 

1. (Waste) The Great Pacific Garbage Patch (5 min) 
http://www.youtube.com/watch?v=uLrVCI4N67M&feature=r
elated 

2. (Food) Fingers to the Bone (5 min) 
http://www.youtube.com/watch?v=NfEtO00DSvI 

3. (Pollution) Environmental Cost of China’s Economic 
Growth (6 min) 
http://www.youtube.com/watch?v=t77bLtIck2g&NR=1  

4. (Food) Food Chain Fertilizer Crisis (6 min) 
http://www.youtube.com/watch?v=v-
zsIxqvTIo&feature=relmfu 

5. (Water and Conflict) The Middle East’s Water Wars (3 min) 
http://www.youtube.com/watch?v=kZNxPRfZJnc  

6. (Gender, Development and Water) Everywoman: Women 
and the Politics of Water (12 min) 
http://www.youtube.com/watch?v=TcXJnZBnBRU  

7. (Shelter) Squatters on the Skyline (3 min) 
http://www.youtube.com/watch?v=05CBTPBxwEA  

8. Who’s responsible? We looked at Water, Food, Waste and 
Pollution.  Create a matrix:  

a. Column A: list the key issues you observed in the 
videos 

b. Column B:  What is their relation to consumption and 
production? 

c. Column C: What are your initial reactions to these 

  



 
 

Date: June 1 2011 Time: 14:00 – 17:00 

Lesson 
6 

Impacts of Consumption: Personal, Community, National, 
International-Who’s Responsible? 
In class activities: 

● Class discussion on consumption, time, and responsibility 
● Present Survey and Interview Findings (30 minutes) 
● Check in with No Impact Experiment 
● Guest Speaker: Colin Beavan via skype (4pm) 

  

videos and issues?  
d. Column D: What are the main causes of these issues?   
e. Column E: Who is responsible for the impacts?   
f. Column G: Who is responsible for solutions? 

9. (Producer Responsibility) Watch: Story of Stuff (20 minutes) 
http://www.youtube.com/storyofstuffproject#p/u/22/9Gor
qroigqM 

10. (Corporations can help) Watch: TED Talk-Jason Clay: How 
big brands can help save biodiversity (19 minutes) 
http://www.ted.com/talks/lang/eng/jason_clay_how_big_b
rands_can_save_biodiversity.html   

11. Watch: TED Talk-Louise Fresco: On Feeding the Whole World 
(18 minutes) 
http://www.ted.com/talks/louise_fresco_on_feeding_the_w
hole_world.html   

12. Class project (40 min): Develop Responsibility Questions for 
next class.  
As a class, develop a set of questions around responsibility 
for consumption, production and impacts.  You can do survey, 
interview, observation or a combination of these methods and 
will have one hour as a class to do your research next class. 
 
Think about the topics we have explored today and some of 
the thoughts and issues presented, as well as reflected upon 
in your own "responsibility matrix".  Also, think of what 
information will be useful to you for your final projects. 

Prepare 
for this 
session 

1. No Impact Experiment Day 1 blog entry, including and 
activities from Manual (see No Impact Week Manual emailed 
by Professor)  

2. Read: The Politics of Consumption/TheConsumption of 
Politics by Dhavan V. Shah, Douglas M. McLeod, Lewis 
Friedland, and Michelle R. Nelson (will be emailed) 

3. Read: Interview with Naomi Klein: 
http://www.pbs.org/wgbh/pages/frontline/shows/persuade
rs/interviews/klein.html?utm_campaign=videoplayer&utm_
medium=popupplayer&utm_source=relatedlink  

  



Prepare 
for this 
session 

1. Post interview and survey report (2500 word minimum), 
including:  

a. Overview of assignment 
b. Your groups approach and selected themes and thesis 
c. Methodology 
d. Presentation and analysis of data 
e. Conclusions 

2. No Impact Experiment Day 2 blog entry 
3. Read Convenience, schedules and sustainability by 

Alan Warde, Elizabeth Shove & Dale Southerton, 
Lancaster University: 
http://www.lancs.ac.uk/fass/projects/esf/convenience.
htm  

4. Read No Impact Man: Chapters 6, 7, & 8 

  

 

Date: 4 June  Strawberry Earth Film Festival 
 / SK1 “Wasteland” and Q&A 
http://www.strawberryearthfilmfestival.com/  

Time: 17:30 - 19:15 

(Special 
Session) 
Lesson 12 

WASTELAND - Filmed over nearly three years, WASTE LAND 
follows philanthropic artist Vik Muniz as he journeys from his 
home base in Brooklyn to his native Brazil and the world's largest 
garbage dump, Jardim Gramacho, located on the outskirts of Rio 
de Janeiro. There he photographs an eclectic band of 
“catadores”— self-designated pickers of recyclable materials; his 
goal is to inspire the “catadores” to see themselves in a new way 
creating a heart-warming tale of self-reinvention, creativity and 
innovation.  

  

Prepare for 
this session 

1. No Impact Experiment Day 3 & 4 blog entry 
2. Interview questions on consumption for film Q&A at 

festival. 
3. Read No Impact Man: Chapters 3, 4, & 5 

  

  
 

Date: June 6 2011 Time: 14:00 – 
17:00 

Lesson 7 Consumer Choice & Design for Sustainability: Trip to Delft 
University of Technology 

  

Prepare 
for this 
session 

 
1. No Impact Experiment Day 5, 6 & 7 blog entry 
2. Read: What’s Mine Is Yours Chapters 8, 9, 10 
3. Prepare consumer choice and design questions 

  

 



Date: June 8 2011 Time: 14:00 – 17:00 

Lesson 8 Comparative Consumption: Patterns Across Cultures 
1. Completion of “Responsibility Experiment” 
2. Outreach of “Responsibility Experiment”  
3. In class reading of the Marrakech topic documents 
4. Class debate over groups/topics and national interest 

  

Prepare for 
this session 

1. Read: What’s Mine Is Yours Chapters 6&7 
2. Read: Building an Relationship Economy by Doc Searls 

http://www.linuxjournal.com/node/1000182  

  

  
 

Date June 13 2011 Time: Webster is closed for Whitsuntide/Pinksterdag holiday. 

Date: June 15 2011 Time: 14:00 – 17:00 

Lesson 10 Media, Advertising and Choice 
In Class: 
Guest Speaker(CSR & Choice): Michiel Doorn 
Guest Speaker (Marketing & Manipulation): Adeeb Mohiuddin  

  

Prepare for 
this session 

1. Guest Speaker reading/viewing assignment: 
From Michiel Doorn: watch these two videos and think 
about how they could implement C2C principles in their 
expected future (or current) work environments. 

  
http://www.youtube.com/watch?v=4jORau0V62c 
http://www.youtube.com/watch?v=o7ZU3MJJvV8&feature=r
elated 
From Adeeb Mohiuddin: 

● Captains of Consciousness:Advertising and the Social Roots 
of the Consumer Culture, Part One: Advertising as Social 
Production, by Stuart Ewen (10 pg) : 
http://web.mit.edu/allanmc/www/ewen.captainsconsciou
sness.pdf 

● Word-of-Mouth Marketing: Leveraging Trust Online and 
Offline (Executive Summary, 17 pg): will be emailed to 
students 

● (Recommended) Understanding The Changing Needs Of 
The US Online Consumer, 2010 (17 pg): 
http://latimesblogs.latimes.com/files/understanding-the-
changing-needs-of-the-us-online-consumer_2010.pdf 

● (Recommended) Marketing Online to Teens: Girls Shop with 
a Social Twist (Executive Summary 12 pg): will be emailed 
to students 

  



  
 

  
 

Date: June 20 2011 Time: 14:00 – 17:00 

Lesson 
11 

Social Influence on Consumption & Project Presentations 
Watch: Hans Rosling--New Insights on Poverty 
http://www.ted.com/talks/hans_rosling_reveals_new_insights_on_poverty.html 
Watch: Dan Buettner--How to Live to be 100 
http://www.ted.com/talks/dan_buettner_how_to_live_to_be_100.html 

  

Prepare 
for this 
session 

1. Read select articles (to be provided) 
2. Read No Impact Man: Chapters 9 & Epilogue 
3. Project presentations 
4. Final Papers due Friday, June 24th by midnight 

  

 
 

 
2. Read: Experience Marketing, Take Two by Grant 

McCraken 
http://blogs.hbr.org/cs/2011/04/experience_marketing_ta
ke_two.html  

3. Watch Hunting for Cool: 
http://www.pbs.org/wgbh/pages/frontline/video/flv/gene
ric.html?s=frol02p70&continuous=1 

4.  Watch The Persuaders: 
http://www.pbs.org/wgbh/pages/frontline/video/flv/gene
ric.html?s=frol02p70&continuous=1 

5.  Responsibility Experiment Analysis Report Due  
Using the results of the class “responsibility 
experiment/survey” write a 1,000 word analysis of who 
you think is responsible for providing access to resources, 
maintaining resources, and for the impacts of 
consumption.  Include your own opinions and 
support/dispute them with reading we have done 
throughout the course, as well as using the survey data 
from what others response was from the survey.  



 
 
Final Project and Paper 
 
Teams of two to three select a country to learn about their consumption patterns, impacts and history of how 
the countries “culture of consumption” influences others within and outside of national borders.  They have to 
incorporate:    

a) policy examples 
b) impacts statistics 
c) case studies, and  
d) first-hand data collection (i.e. interviews, filming, etc) 

 
as well as bring in examples from what we have learned in the course and in the readings during the course.  
Your final project should present and provided supported arguments concerning your country’s modern “culture 
of consumption”.  The final output for the project can be a paper (4,000 words minimum), multimedia exhibit or 
other creative message that gets the above points across (video campaign, installation, etc).  All groups will 
present for the final class on June 20th  and should have some sort of interactive component of their 
presentation (i.e. trivia, Q&A, social experiment, etc).  Presentations will be on June 20th and the final papers 
are due Friday, June 24th by midnight.  Combined, your presentation and final paper is 15% of your total 
grade.  
 
Recommended Reading/Authors 
 

● Janelle Orsi (shareable.net) 
● Elinor Ostrom (Library of Commons) 
● Fast company 
● Clay Shirky (collaborative digital economy) 
● Arnold Tukker 
● Han Brezet at TU Delft (sustainable design) 
● Tim Kasser: wealth and happiness 
● Kim Humphery: excess anticonsumerism in the west 
● Juliette schore 
● Grant McCracken 
● Bill Reise 

 
 


